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NEWS RELEASE  
 
 

Travelport signs landmark 10-year deal with Edwardian Hotels London 
 The agreement is Travelport’s largest hotel partnership in Europe 

 Edwardian Hotels London will become Travelport’s first Hotel Research and Development 
partner  

Langley, UK, 3rd September 2019:  Travelport, a leading travel commerce platform, has signed a 
long term agreement with Edwardian Hotels London, one of the UK’s leading luxury hotel and 
hospitality brands.  

The contract represents the largest hotel partnership of its kind managed by Travelport’s Digital 
Media Solutions team in Europe and will see Travelport deliver an expanded digital advertising 
program for Edwardian Hotels London’s range of four- and five-star hotels and food and beverage 
offerings. Support will include the launch of the group’s eagerly-anticipated iconic super boutique 
hotel, The Londoner, in 2020. 

As part of the agreement, Edwardian Hotels London is set to become Travelport’s first and a 
prime Hotel Research and Development partner, giving the organisation access to Travelport’s 
business intelligence, data, mobile and hospitality teams. This status will enable both 
organisations to test and pilot new products and initiatives, and work is already underway to 
boost engagement with travelers via advanced data traveler insights and mobility platforms. 

Jason Clarke, Senior Vice President and Managing Director of Travel Partners at Travelport, 
said: “This new long-term agreement with Edwardian Hotels London is testament to the value 
that our travel partners place in the solutions we provide at Travelport. Our ability to 
communicate compelling messages that support travel agents at every stage of the booking 
process was central to our discussions about areas where our Digital Media Solutions team could 
add commercial value. Our new partnership is a sign of the confidence both Travelport and 
Edwardian Hotels London have that this value can be enhanced by utilizing a broader set of our 
products, services and events.” 

Beyond being a Research and Development partner, Edwardian Hotels London will also become 
an innovation and local marketing partner across its properties in London and Manchester and 
will take part in commercial conferences to raise awareness of its portfolio among Travelport’s 
international agency network. The company has agreed to sponsor Travelport events, including 
the flagship Travelport LIVE thought leadership event in Venice, in September. The event invites 
leaders from travel management companies, leisure agencies, online travel agencies, airlines and 
hotels from across the region to join a discussion about the experience economy and its impact 
on the travel industry.  
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Commenting on the partnership, Siraj Singh, Director of Marketing and E-commerce Edwardian 
Hotels London, said: “Travelport provides us with access to a vast international agency network, 
the intelligence to understand what influences agent searches and bookings, and the tactics that 
can achieve quantifiable and notable results. We were delighted with the return on investment 
we received in our first campaign with the company. We look forward to continuing and 
expanding our partnership and reaping the many benefits that this will provide over the next 
decade.” 

The Digital Media Solutions team at Travelport helps hotels, airlines, car rental companies and 
destinations boost bookings by raising awareness of their messages among a qualified and highly 
targeted international audience comprised of travel agents, and priorities its partners listing 
within online searches.  

Travelport’s dedicated Edwardian Hotels London team will adopt an ‘always on’ approach to the 
new partnership, delivering bespoke curated messaging at the right time to the right audiences. 
This strategy has been implemented to secure healthy year-on-year growth across the hospitality 
group’s UK portfolio.  

ENDS 
 
Note to editors: 
 
Edwardian Hotels London is a privately-owned hotel group, which has been operating and developing an upscale 
and luxury hotel and hospitality portfolio since Jasminder Singh OBE began his career within the hospitality industry 
in 1977; forming the beginnings of what would become Edwardian Hotels London. Today, Edwardian Hotels London 
owns and operates 11 Radisson Blu Edwardian, London hotels in London and central Manchester, The May Fair, a 
Radisson Collection Hotel and a collection of restaurant and bar brands, including the May Fair Kitchen, Peter Street 
Kitchen, Leicester Square Kitchen, Monmouth Kitchen and May Fair Bar. Edwardian Hotels London are also engaged 
in a major development in Leicester Square, The Londoner, incorporating a luxury lifestyle hotel, restaurants, bars, 
spa and cinemas. 
 
About Travelport (www.travelport.com) 
 
Travelport is the technology company which makes the experience of buying and managing travel continually 
better.  It operates a travel commerce platform providing distribution, technology, payment and other solutions for 
the global travel and tourism industry.  The company facilitates travel commerce by connecting the world’s leading 
travel providers with online and offline travel buyers in a proprietary business-to-business (B2B) travel platform.   
 
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile 
commerce and B2B payment solutions.  The company also provides IT services to airlines, such as shopping, ticketing, 
departure control and other solutions.  With net revenue of over $2.5 billion in 2018, Travelport is headquartered in 
Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries and territories. 
 
Travelport Media Contact: 
 
Adam Pitt  
Communications Manager, Europe 
t +447419 315981 

http://www.travelport.com/
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adam.pitt@travelport.com 
 
Danny Saad 
Communications Executive 
t +44777 8967591 
danny.saad@travelport.com 
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